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I. SUBJECT DESCRIPTION

1. SUBJECT DATA

Subject name
Persuasion and Artificial Intelligence

ID (subject code) BMEGT41M119

Type of subject
contact lesson

Course types and lessons Tvpe of

Type Lessons assessment

Lecture 2 seminar grade

Practice 2 w
credits

Laboratory 0 5

Subject Coordinator
Name Position Contact details
Dr. Egres Dorottya associate professor egres.dorottya@gtk.bme.hu

Educational organisational unit for the subject
Department of Philosophy and History of Science

Subject website
https://edu.gtk.bme.hu

Language of the subject
HU

Curricular role of the subject, recommended number of terms

Programme: Communication and Media Studies Master’s Programme - Communication design specialisation (from 2018)
Subject Role: Compulsory for the specialisation
Recommended semester: 2

Programme: Communication and Media Studies Master’s Programme - Digital media specialisation (from 2018)
Subject Role: Elective for the specialisation
Recommended semester: 2

Programme: Communication and Media Studies Master’s Programme - Cultural industries specialisation (from 2018)
Subject Role: Elective for the specialisation
Recommended semester: 0

Direct prerequisites

Strong  None
Weak None
Parallel None
Exclusion None

Validity of the Subject Description
Consulted with the Faculty Student Representative Committee, approved by the Vice Dean for Education, valid from: 04.05.2026.
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2. OBJECTIVES AND LEARNING OUTCOMES

Objectives

The aim of the course is to provide students with comprehensive theoretical and practical knowledge of influence mechanisms operating
in human—Al interaction and Al-driven media environments, ranging from individual attitudes to systemic effects. The course develops
students’ ability to identify and critically analyze different forms of persuasion, manipulation, as well as algorithmic and structural
influence. It also prepares them to interpret the role of platform-based public spheres and Al-generated content in shaping opinion
formation, narratives, and broader social dynamics.

Academic results
Knowledge

1. Their knowledge extends to situating the field within
a broader systemic context, recognizing its connections
to related disciplines, and applying the opportunities
and contextual dynamics arising from this wider
system.

2. They understand the interrelations between communication
and culture, the different levels at which this relationship
manifests, and its implications within the broader
framework of social communication.

3. They possess sufficient and appropriate knowledge to
navigate the various mechanisms of social
decision-making.

4. They understand the channels of social interest representation,
the forums of interest articulation and contestation,
and the legal and ethical methods of influencing
decisions;

5. Based on their professional expertise, they can identify
the communicative and informational characteristics
of this domain.

6. They are equipped with the methodological knowledge
applicable to their field, understand the core principles
of recent methodological developments, and have an
overview of their evolving trajectories.

Skills

1. They possess the capacity for adopting new perspectives,
are able to approach the sociocultural environment
from an interdisciplinary standpoint, and can apply
the domain-specific modes of inquiry characteristic
of their field in a professional manner.

2. They are able to apply their disciplinary knowledge
to identify problems and conflicts, and to contribute
effectively to the development and implementation of
solutions.

3. They are capable of independent analysis and evaluation,
as well as synthesizing conclusions and explanations
in the course of solving professional tasks.

4. They can apply a broad range of well-grounded techniques
for the critical analysis and processing of
information.

5. They are able to develop adaptation strategies for
managing change, and to discuss and gain acceptance
for these strategies among colleagues and
partners.

6. Based on the knowledge acquired in the programme, they
are capable of professional reflection on social science—and
specifically communication and media studies—knowledge,
and of continuously developing their expertise.

7. They are able to carry out effective and high-quality
intellectual work grounded in their professional
knowledge.

Attitude

1. They are open to the dynamic and value-oriented interpretation
of social change and receptive to perspectives that
challenge prejudice.



2. They accept and consistently uphold the plurality of
social scientific thinking, and credibly represent
its underlying principles in both their immediate and
broader environments.

3. Their professional identity becomes more conscious
and well-grounded, and their sense of vocation is
strengthened.

4. They adopt a critical stance toward approaches that
seek to restrict the openness and diversity of the
social sciences across scientific, practical, legal,
or political communication contexts.

5. They demonstrate sensitivity and openness to pressing
social issues, guided by professional and human solidarity
toward vulnerable and marginalized groups.

6. They are open to all forms of professional innovation,
receptive yet critically engaged with theoretical,
practical, and methodological developments.

7. They are open to critical self-reflection, ongoing
professional development, and the self-improvement
practices associated with an intellectual worldview,
and actively strive to develop themselves in these
areas.

8. They are receptive to emerging quality assurance initiatives
in the social sciences and are committed to implementing
and maintaining them within their own organizational
contexts.

Independence and responsibility

1. In professional contexts of communication and media
studies, they take an independent and proactive role
in advancing the conception of society they
endorse.

2. They organize their work—and the activities of those
under their supervision—with an appropriate level of
autonomy and responsibility within organizational structures,
and responsibly establish and maintain partnerships
based on equality.

3. They present their views as an autonomous actor in
professional and public forums, responsibly represent
their profession, organization, and professional community,
and are committed to advancing the interests of their
field.

4. They act independently, constructively, and assertively
in both internal and external forms of
collaboration.

5. In all organizational and institutional activities,
they responsibly leverage their knowledge and influence
in support of high-quality work and its
recognition.

6. They consistently uphold and defend the legal, ethical,
and professional standards of society, their field,
and their workplace in all forms of cooperation.

7. They take responsibility for adhering to the professional
and ethical norms of their chosen field.

8. They assume responsibility for the professional texts
they produce in both their native and foreign languages,
and are aware of their potential consequences.

Teaching methodology
Lectures, group work, in-class presentations, and written assignments.

Materials supporting learning
e Orai diasorok a kurzus Moodle oldalan. / Course material available on Moodle.



II. SUBJECT REQUIREMENTS

TESTING AND ASSESSMENT OF LEARNING PERFORMANCE

General Rules

The course consists of two 45-minute lectures and two 45-minute seminar sessions.

Performance assessment methods

1. Partial evaluations (Tests 1-2): a comprehensive written evaluation of the course content and knowledge- and skills-based
competencies

in the form of in-class tests. The assessments primarily focus on the application of acquired knowledge, emphasizing problem
identification

and independent critical analysis. The scope of the assessed material and the time available are determined by the course instructor. 2.
Practical assignments (individual or group).

Percentage of performance assessments, conducted during the study period, within the rating
e 1. partial evaluation (test 1): 25
e 2. partial evaluaiton (test 2): 25

¢ Practical assignments : 50
e Total: 100

Percentage of exam elements within the rating

Conditions for obtaining a signature, validity of the signature

Issuing grades

Excellent 90
Very good 85-89
Good 70-84
Satisfactory 56-69
Pass 40-55
Fail 0-39

Retake and late completion

The rules for retakes are governed by the Code of Studies. Both partial evaluations may be retaken once during the retake week.
Practical
assignments cannot be retaken.

Coursework required for the completion of the subject

Participating 56
in contact
hourse

Preparation for 30
partial
evaluations

Practical 54
assignments

Processing of 10

academic

literature

Total 150

Approval and validity of subject requirements

Consulted with the Faculty Student Representative Committee, approved by the Vice Dean for Education, valid from: 04.05.2026.
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III. COURSE CURRICULUM

THEMATIC UNITS AND FURTHER DETAILS

Topics covered during the term

Wef:k 1: Persuasion and manipulation Week 2: Attitudes and emotional influence Week 3: Heuristics and decision-making Week 4:

?lltatllrizgilnd cognitive dissonance Week 5: Framing and priming Week 6: Test Week 7: Platform-based public sphere and persuasion

lez?)l;itglimic selection and visibility Week 9: Attention economy and behavior shaping Week 10: Personalization and social dynamics
}A{?i{l—generated content and narratives Week 12: Information disorder and algorithmic bias Week 13: Test

Additional lecturers

Approval and validity of subject requirements
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