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I. SUBJECT DESCRIPTION
1. SUBJECT DATA

Subject name
Social Design Workshop

ID (subject code) BMEGT52MSX4202-00

Type of subject
contact lessons

Course types and lessons
Type Lessons

Lecture 0
Practice 2
Laboratory 0

Type of
assessment
mid-term
grade
Number of
credits
5Subject Coordinator

Name Position Contact details

Dr. Pataki-Bittó Fruzsina assistant professor pataki.bitto.fruzsina@gtk.bme.hu

Educational organisational unit for the subject
Department of Ergonomics and Psychology
Subject website
http://www.erg.bme.hu/
Language of the subject
magyar - HU
Curricular role of the subject, recommended number of terms
Direct prerequisites
Strong None
Weak None
Parallel None
Exclusion None

Validity of the Subject Description
Approved by the Faculty Board of Faculty of Economic and Social Sciences, Decree No: 580162/10/2026 registration number. Valid
from: 18.03.2026.
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2. OBJECTIVES AND LEARNING OUTCOMES
Objectives
In this project-based course, students work on real societal challenges in collaboration with communities, civil organizations, or local
governments. The aim of the course is for participants to experience the processes of co-design and participatory design, and to learn
how design tools can be applied in support of community collaboration and social change. By the end of the course, students develop
conceptual design proposals addressing the identified problems.
Academic results
Knowledge

1. Become familiar with the fundamental concepts, theoretical
background, and goals of social design and community-based
design (participatory design, co-design).

2. Gain an overview of how design tools and approaches
can be applied to explore and interpret social challenges
in diverse community contexts.

3. Learn methods for community-based problem exploration
and collaboration (e.g., stakeholder mapping, community
interviews, workshop-based research).

4. Understand the role of the designer in social contexts,
including ethical considerations and power relations
in participatory processes.

Skills
1. Able to explore real-world social challenges from a

community perspective, involving multiple
stakeholders.

2. Able to structure and carry out a community design
process in group work, from problem framing to concept
development.

3. Can apply social design and participatory design methods
(e.g., co-design workshops, collective ideation, visual
facilitation).

4. Able to develop conceptual design proposals and communicate
them clearly to different audiences (e.g., communities,
civil organizations, decision-makers).

Attitude
1. Approach social issues with openness and empathy toward

the experiences, challenges, and knowledge of diverse
community members.

2. Recognize communities as active partners in the design
process rather than passive users or target
groups.

3. Reflect critically on their own role, responsibility,
and impact as designers working in social
contexts.

4. Demonstrate commitment to community collaboration,
social value creation, and long-term, sustainable
change.

Independence and responsibility
1. Is able to independently solve multi-step design tasks

and, in group work, contributes responsibly to the
shared outcome.

2. Takes responsibility for their own design decisions
and the quality of their work, taking ergonomic and
user-related considerations into account.

3. Integrates knowledge from different disciplines (ergonomics,
psychology, design, technology) when addressing social
design problems.

4. Reflects consciously on their own learning and design
process and is able to improve their work based on
feedback.

Teaching methodology
Group work assignments, student reports, joint brainstorming, and co-design.
Materials supporting learning



● Batya Friedman, Peter H. Kahn, Jr., And Alan Borning: Value Sensitive Design: Theory and Methods, University of Washington,
2003

● Nynke Tromp: Social Design - How products and services can help us act in ways that bene!t society, 2013



II. SUBJECT REQUIREMENTS
TESTING AND ASSESSMENT OF LEARNING PERFORMANCE

General Rules
The assessment of learning outcomes described in section 2.2 is based partly on active participation in class and oral reports, partly
on group work submitted in the form of documentation at the end of the semester, and partly on the oral presentation of the group work
at the end of the semester.
Performance assessment methods
Detailed description of performance assessments during the semester: 1. Partial performance assessment: group work on the design
project
task, submission at the end of the year in the form of documentation. The content, requirements, submission deadline, and assessment
criteria of the assignment are determined by the instructor. 2. Partial performance assessment: presentation of the group design
project task at the end of the semester. The content requirements and assessment criteria for the presentation are determined by the
instructor. 3. Partial performance assessment: 5 points can be earned for each of the four practical sessions for oral reports on
the progress of the group project task. 4. Partial performance assessment: points can be earned for participation in five practical
sessions: 1 point: passive participation, 2 points: moderately active participation, 3 points: prepared appearance and proactive, active
participation.
Percentage of performance assessments, conducted during the study period, within the rating

● Partial performance assessment (homework):: 45
● Partial performance assessment (presentation): 20
● Partial performance assessment (oral reports):: 20
● Partial performance assessment (class participation):: 15
● Total:: 100

Percentage of exam elements within the rating

Conditions for obtaining a signature, validity of the signature
-
Issuing grades
Excellent 91
Very good 80-90
Good 70-79
Satisfactory 60-69
Pass 40-59
Fail 0-39
Retake and late completion
1. Homework assignments can be submitted electronically until 11:59 p.m. on the last day of the make-up period, with a 10% deduction
in points. 2. Presentations may be made up during the make-up week if justified. 3. Class reports and active participation cannot
be made up, corrected, or replaced in any other way due to their nature.
Coursework required for the completion of the subject
participation
in contact
lessons

28

mid-term preparation
for class
reports

32

completion of
group
assignments

70

preparation for
presentation
s

15

consultation 5
Total 150
Approval and validity of subject requirements
Consulted with the Faculty Student Representative Committee, approved by the Vice Dean for Education, valid from: 02.03.2026.
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III. COURSE CURRICULUM
THEMATIC UNITS AND FURTHER DETAILS

Topics covered during the term
In order to achieve the learning outcomes set out in section 2.2, the course consists of the following thematic blocks. These topics
are scheduled in the syllabi of the courses announced in each semester according to the calendar and other circumstances.
1 The concept and role of social design.
2 Design as social intervention; the role of design in understanding and addressing social problems.
3 Principles of community and participatory design.
4 Participatory design and co-design approaches; the role of the community as an active co-creator in the design process.
5 Exploring real social problems in a community context.
6 Problem interpretation with users.
7 Co-design tools and facilitation techniques.
8 Ergonomic aspects of environmental design.

Additional lecturers
Csernák-Csorba Klaudia doktorandusz, tudományos segédmunkatárs csernak-csorba.klaudia@gtk.bme.hu
Dr. Geszten Dalma egyetemi adjunktus geszten.dalma@gtk.bme.hu

Approval and validity of subject requirements
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