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I. SUBJECT DESCRIPTION

1. SUBJECT DATA

Subject name
Qualitative Research Methodology

ID (subject code) BMEGT20MLS88

Type of subject
contact lessons

Course types and lessons Tvpe of
Type Lessons assessment
Lecture 1 exam grade
Practice 0 w
credits
Laboratory 0 3

Subject Coordinator

Name Position Contact details

Dr. Kelemen-Erdds Aniké associate professor kelemen-erdos.aniko@gtk.bme.hu
Educational organisational unit for the subject

Department of Management and Business Economics

Subject website
https://edu.gtk.bme.hu

Language of the subject
magyar - HU

Curricular role of the subject, recommended number of terms
Programme: MSc in Marketing

Subject Role: Compulsory

Recommended semester: 3

Direct prerequisites
Strong  Nincs

Weak Nincs
Parallel Nincs

Exclusion Nincs

Validity of the Subject Description
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2. OBJECTIVES AND LEARNING OUTCOMES

Objectives

The aim of the course is to introduce qualitative research methods, with a particular focus on methods that can be applied in business
and management practice. Another objective is to introduce innovative research methodologies that can add novelty to specific research
topics. In addition to basic interviewing methods, such as in-depth interviews, focus groups, and observation, the course will also cover
methods such as accompanied shopping, mystery shopping, case studies, and the increasingly popular netnography. In addition to
theoretical approaches to methods, the course aims to promote practical adaptation through case studies and project work and contribute
to qualitative research analysis. The course includes qualitative and quantitative content analysis, the basics of grounded theory
methodology, and the validation of qualitative research.

Academic results
Knowledge

1. Familiar with the characteristics of qualitative research methods.

2. Understand the differences between qualitative and quantitative research and their analysis.

3. Know the main qualitative research methods (in-depth interview, focus group, observation).

4. Understand how to apply the main qualitative methods.

5. Familiar with previous examples and applications of secondary corporate and academic practice.
6. Master the main areas of qualitative research analysis and the basics of modeling.

7. Learn the main ways of assessing the reliability of qualitative research.

Skills

1. Able to evaluate and analyze qualitative information using the theories and methods learned.

2. Capable of formulating and understanding qualitative research problems in a complex way.

3. Able to conduct and analyze qualitative research independently and in cooperation with a market research
organization.

4. Capable of presenting qualitative research findings in writing and presentation.

5. Qualified in adapting qualitative data and research findings to practical applications.

Attitude

1. Receptive and open to novel marketing research methods and is constantly expanding his knowledge.
2. Understand the importance and scope of qualitative research.

3. Collaborate with market research organizations and research subjects to obtain qualitative information.
4. Strive to understand and apply qualitative research problems and qualitative research methods.

Independence and responsibility

1. Collaborate with research participants when necessary.

2. Identify relationships, synthesize, and draw conclusions from qualitative information independently.
3. Prepare decision-preparatory proposals based on qualitative information.

4. Take responsibility for his/her analyses, conclusions, and decisions.

Teaching methodology
Presentations, written and oral communication, independent tasks.

Materials supporting learning
¢ Kelemen-Erdds Aniké (2024): Kvalitativ kutatdsmédszertan. Oktatési segédanyag
e Malhotra, Naresh K.; Simon Judit (2017): Marketingkutatas. Akadémiai Kiad6, Budapest, 5-7. fejezet
¢ Kelemen-Erdds Aniké ; Molnar Adél (2019): Cooperation or Conflict? The Nature of the Collaboration of Marketing and Sales
Organizational Units, Economics and Culture, 16(1), pp. 58-69.
e Kelemen-Erdds Anikd; Mitev Ariel (2017): Tematikus szolgaltatdsélmény art- és romkocsma kornyezetben, Turisztikai és
Vidékfejlesztési Tanulméanyok 2(3), pp. 58-73.



II. SUBJECT REQUIREMENTS

TESTING AND ASSESSMENT OF LEARNING PERFORMANCE

General Rules
Assessment of learning outcomes is based on a voluntary project assignment or exam.
Performance assessment methods

A) Szorgalmi idészakban végzett teljesitményértékelések részletes leirdsa: a hallgatok orai feladatok megoldasaval +10

pontot szerezhetnek (+10%): A hallgatdk drai aktivitdsat az oktatd(k) a szorgalmi idészak végéig értékeli. Az elérhetd

pontszdm 10, mely a vizsga/projektfeladat min. 50%-os teljesiilése esetén szamithaté be az érdemjegybe. B) Vizsgaidszakban
végzett teljesitményértékelés: A vizsga irdsbeli teljesitményértékelést jelent. Az irdsbeli vizsga kivalthato legfeljebb

harom f&s csoportokban megvaldsitott €s elemzett kvalitativ kutatds projektfeladatként torténd beaddsaval. A hallgaténak

a szorgalmi idGszak végéig dontenie kell, hogy csoportos projektfeladatot ad be, vagy irdsban tesz vizsgit. 1. A projektfeladat
(100%): 10 oldalas kvalitativ kutatds készitése és elemzése a félév sordn egyeztetett témakorokben. A teljesitéssel

max. 100 pont, azaz 100% vizsga-részardny szerezhetd, tehat az irdsbeli vizsga ezzel a feladattal kivélthat6. 2. Az irdsbeli
vizsgdn max. 100 pont érheté el. A vizsgaidGszakban leadott projektfeladat kivalthatja a vizsgatesztet a hallgaté dontése alapjan:
amennyiben a hallgaté mindkettét teljesitette, akkor a jobb eredmény szamit.

Percentage of performance assessments, conducted during the study period, within the rating
o Orai feladatok: 100
e Osszesen: 100

Percentage of exam elements within the rating

. f}'ésbeli teljesitményértékelés (vizsgateszt)/Projektfeladat: 100
e Orai feladatok: 10
e Osszesen: 100

Conditions for obtaining a signature, validity of the signature
Nincs aldirds megszerzési kotelezettség.

Issuing grades

Excellent 95
Very good 86-94
Good 76-85
Satisfactory 68-75
Pass 50-67
Fail 0-49

Retake and late completion

1) Az egyes évkozi teljesitményértékelésekhez nem tartozik egyenkénti minimumkdovetelmény. 2) A hatdrid6re be nem adott
projektfeladat nem pétolhato, illetve a beadott feladat nem javithatd. 3) A vizsgateszt ijboli megirasa, potlasa, javitisa
a mindenkor érvényes vizsgaszabdlyzat szerint torténik.

Coursework required for the completion of the subject

Felkésziilés az 6rdkra 12

Projektfeladat elkészitése vagy kijelolt irdsos tananyag 6ndll6 elsajatitasa és vizsgafelkésziilés 76

Vizsga 2

Osszesen 90

Approval and validity of subject requirements

Consulted with the Faculty Student Representative Committee, approved by the Vice Dean for Education, valid from: 04.03.2024.
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III. COURSE CURRICULUM

THEMATIC UNITS AND FURTHER DETAILS

Topics covered during the term
A tanuldsi eredmények eléréséhez a tantirgy a kovetkezd tematikai blokkokbdl all.
1 Kvalitativ kutatasok sajatossdgai. A kvalitativ kutatdsok elényei €s korlatai. Kvalitativ adatgytijtés mddszerei.

2 A kvalitativ kutatdsi problémat meghatarozé fébb tényezSk. A kutatasi kérdések.
3 Kvalitativ interji médszerek: A mélyinterju és a fékuszcsoport, valamint tovabbi interju tipusok, a projektiv technikdk és a vezérfonal.

4 Kvalitativ megfigyeléses modszerek.
5 Kovalitativ adatelemzés, kvalitativ kutatdsok megbizhatdsdga.

6 Kvalitativ kutatdsok elemzése a gyakorlatban.

Additional lecturers

Approval and validity of subject requirements
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